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Interpretation of the task
Creative methods

INTRODUCTION RESEARCH AND WORK 
PROCESS

Strategic Design
(Target group and concept)

Inspiring Methods

The main issue is to find a real or fictitious 
customer (company or organization), take the 
role as a designer and make them branding 
material. On Facebook I posted my assignment 
explaining that I was offering a free custom de-
sign service to I business or organization that I 
would find most fitting for my assignment.

Amongst the people that showed an interest, 
I chose a wind band called Sykkylven Janits-
jarorkester, located in the neighboring city. 
We talked on the phone and agreed to have a 
meeting same day as they had rehearsal.  

I went on one of the wind bands rehearsals to 
observe them as a group and to talk to the 
leader about what they wanted to accomplish 
with their branding material. 

I sketched a lot of ideas for the logo and ma-
terial layouts. I used pencils in different colors 
and markers in sketch books to explore differ-
ent ideas.

The target group is their local town called Syk-
kylven and other wind band they meet trough 
the national wind band competition.

For the logo they strongly wished that I would 
include mountain and fjord to represent their 
hometown, a bridge to symbolize friendship 
between the two main parts of the town linked 
by a bridge, and a wind instrument to show 
they are a windband.

To get inspired I tried to find other wind bands 
branding materials on Pinterest and Google, 
without finding much. I also searched for pho-
tos and illustrations of wind instruments and 
ways to symbols the wind band in the logo. I 
also searched for pictures of the town bridge 
and local mountains.



Analysis

Sketches

There weren’t many wind band materials I 
could compare with, but what I found was very 
outdated. Not timeless in any way, and it also 
looked cheap. Many wind bands has little to no 
money to use on branding, so it’s understand-
able that the standard on the branding is low-
er then I would expect from a business with a 
bigger budget.



Moodboard



DESIGN

Style/genre

Typography
There are two typefaces used across the brand-
ing material and they come from the same 
type family:

Ingra Medium has a weight that 
matches the thickness of the lines in the logo.

Ingra Thin has a weight that contrasts 

Ingra Medium and the logo’s lines.

The style of Ingra has a modern look, which 
the wind band asked for. It’s also clean and has 
a good readability. It works well for headings 
and, with the a suitable weight, it also works 
for the body copy.

I have chosen a minimalistic style; despite include a lot of 
elements in the logo to succumb to the wishes of the wind 
bands board members.

The logo is used on all branding material, but with small 
customizations for each type of material. I’ve used plenty 
of whitespace around graphics and on layouts to make it 
easy on the eyes and easy for people to remember what 
they’re reading and looking at.  Since they’re probably in 
a hurry or just have a short attention span for brochures, 
they need to be able to register the logo quickly, as well as 
the rest of the branding.



Colors

Logo
All versions of the logo is done in black and white, except 
the brochures version. This was to make it user-friendly 
when printed and copied in black and white. A wind band 
rarely prioritize color copies of it’s paper.

The colors on the brochure are sampled from the last pic-
ture inside the brochure, from bright clear t-shirts they 
wore. They wanted to tell the world around them that they 
are a happy gang that practice the motto: Fellowship and 
enjoyment. By using colors from the happiest photo of 
them, I incorporated the theme throughout the brochure.

The poster has a version of the logo with white around it, 
making it contrast when its put on a dark background. The 
poster is intended to give a feeling of being close up on the 
wind band while they are playing. They wore dark outfits as 
uniforms and therefore has a dark theme while performing. 
That’s why I chose a dark background in the poster. 

The text is placed and sized in a way that 
makes it an extension of the triangle that the 
mountain forms.

COMPOSITION, LAYOUT 
AND GRID



Letterhead
The letterhead includes the wind bands mail-
box address, and is placed on the center of the 
top. Placing it on either side made the layout 
chaotic, without a natural place to lead the 
readers’ eyes. 

Business card
The front of the card is showing the logo with plenty of whitespace 
around it so it gets a sense of modern minimalism. This way it can be 
appreciated without noisy surroundings. 

The text on the back uses the same typeface and weight as the logo 
title, but different sizes to create a hierarchy of the info. The side of the 
mountain from the logo is placed on the side to make it more interest-
ing to look at and to make it more comprehensive.



Envelope
The envelopes logo was placed on the left 
side, making room for the receivers address to 
be written on the center of the envelope. The 
wind bands mailbox is included below the logo, 
clearly marked as a return-address.



Brochure
The brochures version of the logo has colored notes to tell the readers 
about a happy theme before opening it. The colors are samples from a 
photo inside the brochure where the wind band is wearing bright, clear 
and happy colors to show a casual side of them.

The inside/spread has the same color theme on the text and graphic 
as the notes on the front logo. The four pictures have different colored 
frames with text placed by them in the same colors. The pictures assign-
ment is to tell the reader:

- Who they were
- Who they are
- What they do
- Why they do it

The copy doesn’t necessarily tell the same as the pictures it’s placed by 
since the copy is not categorized in the same way, but as a whole the 
copy tells the same as the pictures.

The copy is written by the wind bands leader, but both of us have dis-
cussed and worked together to figure out what kind of info it should 
contain.

The brochure has three columns across each page, six across the inside 
spread. Text/copy, graphic and pictures are placed accordingly. The 
overall layout on the pages inside spread is placed to almost mirror 
each other. The graphic mountain on the bottom of the spread is the 
top of the logo on the front cover and is there to continue the graphi-
cal theme from the front.

The back has a similar layout to the back of the business card. The side 
of the mountain is placed here to continue the graphical theme. The 
colored notes are also included. The info is practical like how to contact 
the wind band. Overall the brochure has a clean, minimalistic design 
and happy theme.



Poster
The logo has see-through parts with a white 
triangle framing it, making it highly visible 
against the dark background. The text is sep-
arated from the logo and made bigger do to 
readability. Graphic and text is placed in the 
center since it’s the main content of the poster. 
The background picture shows elements that 
give a feeling similar to when you see the wind 
band play at a concert:

- Dark lightning
- Dark uniforms
- Instruments
- A classy theme



Pinterest

Websites

SOURCES AND
REFERENCES

http://pin.it/MFYjmiU

http://pin.it/hK6tm4l

http://pin.it/32nX6_4

http://pin.it/eRT1kn1

http://pin.it/KOU5hkO

http://pin.it/Vk66T_n

http://pin.it/Z4gybac

http://pin.it/ACXeXNc

http://pin.it/ITBqTMF

https://www.sjork.com

http://kjo.no

http://www.skedsmo-janitsjar.no

http://www.hhelseth.com/syk-
kylvsbrua.htm


